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Establishment History
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Kementerian Perdagangan  Dalam 

Negeri, Koperasi dan Kepenggunaan

Kementerian Perdagangan Dalam Negeri

dan Hal Ehwal Pengguna

Kementerian Perdagangan dan Perindustrian

Kementerian Perdagangan dan Industri



POLICIES AND LEGISLATION
MINISTRY OF DOMESTIC TRADE, CO-OPERATIVES AND CONSUMERISM

NATIONAL

CONSUMER

POLICY

NATIONAL

INTELLECTUAL 

PROPERTY

POLICY

NATIONAL

CO-OPERATIVE

POLICY

FAIR

TRADE

PRACTICES

POLICY

• Direct Sales Master Plan(2010-2020)

• Consumer Master Plan (2010-2020)

• Franchise Development Master Plan (2011-2015)

• ICT Strategic Plan (2013-2017)

• Direct Sales Roadmap (2013-2020)

• MDTCC Human Resource Development Strategic
Plan

DOMESTIC TRADE 
ACT

33

HYPERLINK AKTA/Akta Perdagangan Dalam Negeri.pptx
HYPERLINK AKTA/Akta Kepenggunaan.pptx
HYPERLINK AKTA/Akta & Peraturan Koperasi.pptx
HYPERLINK AKTA/Akta Harta Intelek.pptx
HYPERLINK AKTA/Akta Perniagaan dan Korporat.pptx


MDTCC Stakeholders

STAKEHOLDERS

Government Stakeholders

Ministry &

Government agencies

Small traders

Wholesale and 

Retail Sector

NGO & 

Consumer Association

Co-operative and

franchise sector

Service SectorAssociations and 

Chambers of Commerce



Ministry’s Function

SAMSUNG

“Formulating policies, strategies 

and research on the 

development of domestic trade

Co-operatives and 

consumerism”



MTDCC JOB FUNCTION
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MTDCC JOB FUNCTION 

Co-operative

• Formulate the co-operative sector 

policy

• Regulate the cooperative sector

(Co-operative Societies Act 1993)

• Implementing development projects 

and programs

• Provide project financing for the co-

operative sector

• Implement training for the co-

operative sector

National Co-operative Policy Strategic 

Thrusts (2011-2020)

• Stimulate participation of co-operative in 

high value economic sector 

• Strengthen the capacity and capability of 

co-operatives

• Create and develop the capability of 

human capital in co-operatives

• Improve public confidence in the co-

operative movement

• Strengthen co-operatives through 

effective supervision and enforcement



Implement 
consumer 
education 
programs

Encourage and 
assist the 
consumer 
movement

Strengthening the 
consumer awareness 

and protection 
program

MTDCC JOB FUNCTION 

Consumer 



MINISTER

COMPETITION APPEAL TRIBUNAL

SECRETARY-GENERAL

ENFORCEMENT DIVISION

15 MDTCC STATES 
OFFICES

LEGAL DIVISION

D.SEC-GEN (F&K)D.SEC-GEN (DT)

Business 
Development

Division

Industrial
Service Division

Dometic
Trade Divison

Policy and 
strategic 
planning 
division

Consumer 
Standard Division

Corporate 
communication 

unit
KPI Unit

Franchise 
Development division

DEPUTY MINISTER

Information 
management 

division

Human 
Resource 

management 
division

Administration 
Services And 

Finance Division

Account Division

Tribunal for 

Consumers Claim

Consumer Research 
and Policy Division

Consumerism 
movement division

DMO

Co-operative
Development 

Division

SKM SSM MyIPO

PNSMKM

MYCCBANK 

RAKYAT

D.SEC-GEN (M)

MDTCC Organisation Structure

INTEGRITY DIVISION

INTERNAL AUDIT UNIT

Petroleum
Division
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Competition

Programs / Activities

Main Function
Promoting economic growth 

through the enforcement of 

the Competition Act 2010

• Establishment of the Competition 

Commission of Malaysia

• Implementation of the Competition 

Act 2010

• Competition Advocacy Program

• Competition Appeal Tribunal

Investigation & Enforcement of anti-competitive 

practices

 Abuse of dominant position

 Cartel

 Bid rigging

 Price fixing



TERIMA 
KASIH

MINISTRY OF DOMESTIC TRADE, CO-OPERATIVES AND CONSUMERISM MALAYSIA


